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ABSTRACT

This is a review of Kim McDonald’s book Innovatiddow Innovators Think, Act, and Change our Worldher
book, McDonald introduces the voices of a wide maafjdisciplines’ innovators and leaders who hdneedxperience and
expertise to change the world. The book reviewea seurce of inspiration to anyone taking innovatimd creativity in
any field seriously. It presents a large groupnoibivation stories that contributed to our world aad be the foundation to

more innovative ideas that can solve most of thddA®problems.

Innovation: How Innovators Think, Act, and Change our World, & McDonald, Kogan Page Limited,
Pennsylvania, USA, (2013), 264 pp.
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INTRODUCTION

Creativity and innovation became the mandatory @spe our age to achieve sustainability in any dir
discipline. Kim Chandler McDonald understood thisaning and its importance to business makers amepeeneurs and
introduced the essence that empowered them initir@ration quest.nnovation: How Innovators Think, Act and Change
our world is a unique book in its use of interviews as annfaundation of getting its significant ideas aboutovation
crystalized and personalized. McDonald conductadesexclusive group of interviews with the worldimovators and
pioneers in business, technology, media, engingeeducation, and others. The book depends mainlyhcee core
principles: 1) Innovation is our guide to transfation in every aspect of our modern life; 2) Innmma is inevitable, so it
affects us as individuals, societies, and nati@gmandless of location; 3) Innovators are distimd Aave the right to be

known, honored, and cheered.

In this book, the interviews introduce the effarfsa multitude of innovators who have inspiringrse in a wide
range of fields. The interviews are energetic wilistinctive experiences about the significance mfiovation to
individuals, businesses, societies, and nationg. duthor Kim McDonald effectively celebrate thesghly innovative
people with their successful stories and aloftiiies. McDonald emphasizes the role of innovatiang innovators in the
era of Global Digital Economy (GDE) in allowing clge to happen. Each chapter of this book has a tbat is discussed

by the author and complemented by a group of irgars that polish and prove its ideas and clargypibints.

The author, Kim Chandler McDonald is an expertaddptive approaches, robust technologies, andngatige
innovations” (p. xi). McDonald has a specializedwark of global leaders and she likes to intervieaders from every
part of the world. Kim is also a former media wrigend editor. The long experience of McDonald a#tdviher to write this

exclusive and innovative book that includes différi@novative ideas.
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The title of the book is a reflection of its cortienl he interviews mirror the thoughts and effdradarge number
of innovators who made a difference in their fiakdwell as the world as a whole. They contributethé constant change
of the digital world. McDonald is impressing in indng the reader’s thoughts and imagination byothticing some key
words at the end of each interview. Each chaptginsewith an introduction that explains its topiedaends with the

author’s final thoughts.

This book is intended to address a diversity ofienxk from all fields and disciplines who are istded in
innovative ideas or are willing to be innovativertselves. The book can be viewed as invaluablédsiess readers
interested in the unique and distinct experiencem fthe real-world of business and from an innasatview point.
The innovative ideas that have value in this baekimpressing and can be a source of inspirati@nymne who wants to

follow the footsteps of innovative thinkers.

What is interesting about this book is it givesgoigms of how the world became a small village. fredrom
different parts of the world not only innovate lmatmmunicate their innovations together and do lmassirby using many
of the innovative technologies such as social madimobile technology. Businesses small and lhage equal business
opportunities, are going virtual, and are not lediby location. The world is flattened enablingibess leaders make and
maintain dynamic relationships and be “connectois eollaborators” (p. 54). McDonald called thosaders “Flat World
Navigators (FWNs)” (p.54). Taking advantage of atheanent in technology and innovative tools suctab 3.0 and the
semantic web, FWNs can navigate their successassathe world of Global Digital Economy (GDE) whigh a

significant market sector.

The author introduces innovation as a main trenduinfast and ever-changing world viewing it asoluton to
any problem. Matt Barrie, the founder of Freelarm®n emphasizes the role of technology and innesatlea in online
education. Online education has been revolutioniadtelp students get their degrees and be innevatiow education is
delivered and impacted people has changed by tredirction of online education and the capabilitiesffers to millions
of students around the world. The idea of innovatfonot to take everything for granted, it is tdldh from the bottom up
using the ideas of those who possess the intebthusiasm, and creativity to come up with sonmethdifferent and
unprecedented. For example, Matt Barrie thinks thist should start by teaching “technology propetty high school
students (p. 24).

McDonald believes that Innovation is about sustailitg and continuous growth by “respecting all &# and
finding values in them (p. 29). According to théenview with Vincent Carbone, the co-founder andGC&f Bright idea,
in the near future, ideas will have a market bglitsCompanies that possesses more ideas thancdreyrandle and
incorporate in their businesses can sell thoseii#ais market. The “Innovation Grid” (p.30) whle the platform to sell

ideas for those who can benefit from them in a teapake the world even better.

McDonald wrote about medical innovations in theltlhesector that saved the lives of a huge numbegyeaile
and changed their quality of life too. In recenangepatients are empowered with innovative techyyotbat allowed them
to manage their health online. McDonald named tir@vation of online healthcare “me-health” givingedit to the
healthcare stakeholders who made this possiblevhtions in medicine not only saved many lives, aite the potential

to solve more health problems, improve healthcgstesns, reduce errors and wasteful expendituressawve lives. For
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example, David Schafran, the CEO of EyeNetra.conh dgrofound impact on the well-being of billionk people by
inventing the EyeNetra device used to test eyesigbtigh a mobile app.

One of the amazing points that McDonald wrote ali®tihe 3D printer and its ability to do miracles firinting
just anything. In healthcare, 3D printer is sigrafit in building parts that substitute many defédiedy organs such as
limbs and joints. This innovative technology is @mog and it is profound in its effect to save livas well as change
economies, communities and countries. It wouldlb®tong to see this technology in every househsfibeially that the
3D printers became personal and smaller in sizevaer, its consequences can be overwhelming. Fample, it became
possible to print a gun which raises many questiomshow to legalize the use of the 3D printer. Jar@ardiner,
an Australian thought leader in the techniques rofovative construction was able to incorporate 3ihtipg in

construction technology.

McDonald tackled several other areas that were gdithrough the innovative initiatives of a largember of
innovators and thinkers who used the advanced téofies that enable communication and collaboratiemovations in
technologies have made great changes in media arhitlis social or not. Internet users are now ablelesign and

develop their sources of news or demand a spegifiedia that can be tailored for them.

This book has many strengths. It introduces manpvative ideas that were considered new when thene w
launched. The pioneers that the author intervieavedpoerfectly chosen from multiple disciplines dietts. They are from
different parts of the world, each has contributedis discipline and made progress that servednathiéd. There is a
diversity of information and innovative ideas thzn change the business world. Interviews are icdaly and
efficiently tailored to cope with each interviewsdield of interest and expertise. The book inteetuto the audience very
successful stories that can be inspiring. It presidihformation about innovators’ ways of thinkingdatheir road to

SucCcCess.

This book also has some weak points. It dependedterviews that show only the bright side of aibass or the
accomplishments of an innovator. The author did mention the negative side of innovations and teldgy used.
Interviews can inspire audience but footsteps tinaavation are not clear and cannot be followeadt &l interviews that
belong to a chapter are related to the topic af¢hiapter. For instance in the third chapter, thbka was talking about the
flat world and how businesses can communicate allstiacross the world. The two interviews introddiée this chapter

were about the experiences of the intervieweeldin tountry.
CONCLUSIONS

With the fast pace of technology advancements, fin@andatory for nations to be alert and enter tbleajjrace to
innovation. Without innovation, nations’ survival mot guaranteed in their effort to wrestle the@yvin the waves of the
“Global Digital economy” (p. 43). Innovation is nah easy talk, it requires perseverance and canismwork. Usually
“innovators embrace constraints” that others canoletrate or tackle (p. 48). Innovators find pridewhat they achieve
even when they are not recognized or known. Thi®gbphy is demonstrated in the book in RichardyBolwords,
“While you may not be around to reap the beneditg] nobody may remember that you were the persgowrteam was
the one to start that turn or that tack, the sadisfn is in doing the right thing and in being ttigange agent at the
moment” (p. 49).
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